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1-The manager said he would be....................... for any damage caused during the transportation.
1. competent 2. |egal 3. diffuse 4. liable
2-Every business or public organization has its .................. , that is to say the group of existing and
potential buyers or users of its goods and services.
1. union 2. premises 3. market 4. option
3-Those companies can offer their goods to the consumer ata .........cceeeeeennnneeee price.
1. brand 2. pargain 3. deal 4. fund
4-At the beginning of year, workers are ........ccccceeevvvneenveneennnes with a list of things they are expected
to need.
1. monitored 2. contemplated 3. supplied 4. devoted
5-Managerial decision making has taken place by ........cccccceeiieeennnnn. information to managers
1. establishing 2. transmitting 3. maintaining 4. implementing
6-The weeeeeereeeeeeereeeeeeeen, of the factory’s facilities costs a lot.
1. maintenance 2. landmark 3. layout 4. premise

7-The unions and management have made a two-year pay and productivity .........ccccceeeeeennnee .

1. transaction 2. deal 3. front 4. asset

8-The auditors will conduct regular checks on all financial ..........ccccceeeeeerrennnnees

1. budgeting 2. tax return 3. inventories 4. transactions
9-His company has a(n) ...cceeeeeeeceeeeceeeennnnns for being a tough negotiator.
1. concession 2. reputation 3. inventory 4. inflation
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10-Some companies try to give their clients complete satisfaction.

1. creditors 2. customers 3. sellers 4. employees

11-Transmitting organizational objectives to employees refers to leading function.

1. goals 2. factors 3. processes 4. decisions
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12-Many firms entering international markets start by exporting or importing.

1. companies 2. groups 3. plants 4. hardships

13-The management information systems (MIS) are rapidly becoming indispensable for planning,
decision making and control.
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14-He was eliminated after the third round of the competition.

1. culminated 2. evolved 3. removed 4. induced

15-There are also several potential advantages of becoming involved in international operations.

1. goals 2. points 3. benefits 4. tasks

16-1n fact, customers buy goods and services that fulfill their needs.

1. sell 2. achieve 3. install 4. purchase
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-YYA business organization, in contrast to a public service organization or charity, exists to provide
goods or services at a profit.
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18-The manager gave his speech on the state of the union.
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19-Packaging is an important factor in the presentation of a product to the market.
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20-Pricing is a very flexible element in the marketing mix and enables firms to react swiftly to
competitive behavior.
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21-Management information system estimates the activities of the organization.

1. 2. 3. 4
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22-If a working environment is pleasant, productivity will increase.
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23-While it is essential to know the cost of a product or service, it is even more important to control
such assets.

1. 3. 4.
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24-This business was started with a capital of three million.
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25-1n the past, producers ignored the potential 25% added value that could be gained from selling
gold as jewelry.
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